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JAZZ FESTIVAL TRANSFORMS SMALL ISLAND OF ANGUILLA 
 
THE VALLEY, Anguilla (November 23, 2005) – Kenneth Hodge, Director of Radio Anguilla, and a 
leading media personality on the island, says the recently concluded Anguilla Tranquility Jazz Festival has 
contributed to the transformation of every one of the 35 square miles of the British overseas territory. 
 
Hodge explains that the festival, produced for the BET Jazz channel by BET Event Productions, is bringing 
good results. "Congratulations for being an integral part of (the) transformation of Anguilla," Hodge told 
Cybelle Brown, Vice President of Sales and Marketing with BET Digital Networks in an interview at the 
station's headquarters. He said that the spirit in the lead-up to the festival this year was at an all-time high 
and it was heartening to meet people who had come to the island simply to be a part of the jazz experience. 
"I'm looking forward to greater and better things in the years to come." 
 
The event, billed as the only straight ahead jazz festival in the region, attracted the musical genius of 
vocalists Marlena Shaw, Freddy Cole, tenor saxophonist Eric Alexander, vibes master Stefon Harris, tenor 
saxophonist David Sánchez, vocalist Claudia Acuña, saxophonist Ravi Coltrane, pianist Mulgrew Miller, 
alto saxophonist Kenny Garrett, trumpeter Nicholas Payton and the Grammy award-winning singer and 
percussionist, Poncho Sanchez.   
 
"We stepped up on the marketing this year and found really creative ways to promote the festival," said 
Brown, who noted that the island benefited from BET's promotion of the festival on air, at numerous jazz 
festivals across the United States and in the international jazz media. "This festival is our precious gem, and 
we' re happy you can see the results," Brown added, promising that the Anguilla festival will continue to 
develop as the only, best and unique "straight ahead jazz festival" in the Caribbean.  
 
The Anguilla Tranquility Jazz Festival attracted serious jazz aficionados, who contributed to high hotel 
occupancies, car rental sales and visitor expenditure throughout the November 9-13 window.  BET Jazz 
will televise performances, featuring St. Lucia-based host Portia Mogal, and other highlights from the 
festival in the spring of 2006. "The primary goal (for Anguilla) is to significantly develop the awareness in 
the US for this type of event in the Caribbean ... we want to expose incredible jazz music with the ocean as 
a backdrop, beautiful beaches and friendly people," said Brown, whose organisation collaborated with the 
Anguilla Tourist Board to generate major press coverage of the event. "We want to see Anguilla's festival 
become the Caribbean sibling of jazz in New Orleans or Newport."  

 Anguilla is a pristine and private escape wrapped in a beautiful and brilliant turquoise sea. The island 
features 33 stunning, powder-soft white sand beaches, warm and friendly people, a wide range of first-class 
lodging options, activities, and entertainment that provides visitors with fun long into the night and beyond. 
 
BET Jazz: The 24-Hour Jazz Channel, a subsidiary of BET and Viacom, Inc. (NYSE: VIA and VIA.B), is 
the principal location for the fulfillment of all jazz interests. The network is the first and only 24-hour 
television programming service dedicated exclusively to jazz music and culture, and is distributed to more 
than 11 million homes. 

BET Jazz features many of the finest names in jazz through in-studio performances, festivals, concert 
coverage and celebrity interviews. Many of the shows feature original programming, as well as historic 
footage, unavailable on any other network. 
 
BET Event Productions (BEP), a division of Viacom subsidiary BET, produces "Best in Class" live events 
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that are designed to facilitate the advertising and promotional needs of its clients. BEP offers a full range of 
services, including project development and management, event marketing, artistic direction and 
production. 
 
BET, a subsidiary of Viacom, Inc. (NYSE: VIA and VIA.B), is the nation's leading television network, 
providing quality entertainment, music, news and public affairs programming for the African-American 
audience. The BET Network reaches more than 75 million households according to Nielsen media 
research, and can be seen in the United States, Canada and the Caribbean.  
 
BET is a dominant consumer brand in the urban marketplace with a diverse group of branded businesses: 
BET.com, the Number 1 Internet portal for African Americans; BET Digital Networks - BET Jazz, BET 
Gospel and BET Hip-Hop, attractive alternatives for cutting-edge entertainment tastes; BET Event 
Productions, specializing in a full range of event production services, including event management, venue 
selection, talent recruitment, sound, lighting and stage production; and BET Books, the nation's leading 
publisher of African-American theme romance novels under the Arabesque Books label, and publisher of 
new imprints Sepia and New Spirit. 
 
ENDS 

 


